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The presentation story
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o't we all love a good

story? Storylelling is a

great way to help people
understand an idea and to per-
somalize it.

Stories can make a great addi-
tion to healthcare interior design
presentations. An effective story
should tell what is meaningful 1o
the client and how it relates to the
facility, and get the owner excited
about the project. What steps can
we take to be sure we have created
a unigque and special solution to
the many issues that surround
environments in a healthcare
facility?

Let’s take a look at the presen-
tation STORY:

S: Slrategy

T: Transcend

0: Options

R: Refationships
¥: Yas!

5: Strategy

Strategy is a word with military
origins. [t's a plan of action used
to achieve certain identified
goals. Yet to be successful, a proj-
ect strategy must be flexible in
order to accommaodate the rapid
changes in technology and other
aspects of healthcare,
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Figure 1, Goals are identified and wrillen down for everyone on the team to see.

Where does the project team
start? With conu
robust communication, First and

mication—

foremost, talk with clients to gain
an understanding of their facility,
their needs, and their expecta-
tions.

To get everyone thinking
about what is important to the
project, the project team must
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identily goals (see Figure 1). It
must consider how the goals

are linked and how to approach
the project so that the ultimate
solution can combine an exciting
story with a happy ending. Next,
it’s time for the interior designer
to develop a strategy: a plan of
action, including the ideas and

options for further consideration.

T: Transcend

To transcend the ordinary, the
common, and the usual, we need
to think outside the box. T love
the quote by Albert Szent-Gyor-
gyi, "Discovery consists of look
ing at the same thing as everyone
else and thinking something
different.”

Armed with the numerous
challenges of healthcare design—
the codes, community health
issues, budgets, patient privacy
concerns, square footage needs,
and sustainability desires (to
name a few)—the client comes
to the interior designer and says,
“Here you go. Oh, and by the
way, be creative! Make our space
flexible for uses we haven't even
considered. Make our space
functional, beautiful, and life
enhancing. Help us create a space
that we can use to recruit and
retain staff, and vse for market-
ing our services in this extremely
competitive market.,” Delivering
effective and appealing solu
tions to these challenges is very
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satisfying, and for me, being able to affect
someone’s healthcare experience in a posi-
tive way is as good as it gets.

In order to do this, we must transcend
what might be an expected solution and re-
ally deliver thought-provoking and exciting
solutions: solutions that consider the orga-
nization’s history and its future direction;
solutions that are functional, sustainable,
and beautiful; solutions that are healthful
and worthwhile; solutions that elicit posi-
tive emotions and let you feel the joy of life;
solutions that are innovative; and solutions
that inspire and excite,

0: Options

Doesn't everyone like to have options?
Interior designers need to provide enough
options to offer viable cholces, but not so
many that the client is overwhelmed and
becomes confused.

Many times, options manifest them-
selves as themes that offer a meaningful
story for the healthcare facility. If the inte-
rior designer creates two or three distinct
directions, and has in-depth discussions
about each one, the team can usually begin
to see one theme emerging as the best
solution—one that brings a real sense of
clarity to the building.

Case in point: Van Andel Institute, an
independent biomedical research and
education organization in Grand Rapids,
Michigan. A multicultural theme provided
an opportunity to develop the building
design and finishes in a unique way to tell
a story of the institute’s amazing diversity:
Its staff comes from 19 countries. Estab-
lishing the theme up front made it easier
for the design team and the client to make
design decisions throughout the project,
with the result a memorable and cohesive
interior environment.

Another example is Resthaven Care
Community in Holland, Michigan. This
senior living community’s mission is to
provide a continuum of quality care and
services that demonstrates the love and
compassion of Jesus Christ. While translat-
ing that into an interior design “story,”
thought of how nature is restorative and
healing and that all life is connected by
nature, As 1 considered how elements of
nature could support Resthaven’s mission,
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Figure 4. Resthaven Care Communily Color Schame Twi.
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